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ENGLISH VERSION

internal option.

Instructions : (1) Attempt all the questions on the basis of

(2) Figures to the right side indicate marks of

question.

What is Marketing ? Explain the functions and
significance of Marketing.

OR

Give definition of Marketing. Explain the main
components and approaches of marketing.

What is Marketing Organization ? State the different

forms and scope of marketing organization.
OR

What 1s Marketing Environment ? Discuss the Internal
and External factors of Marketing Environment.

What is Marketing Mix ? Explain the main elements

and important of marketing mix.
OR

Give meaning of product planning. Explain the Product
Testing, Branding and Packaging.

What 1s Physical Distribution ? Write note on Shopping
Malls in detail.

OR

What is Price Mix ? State the objectives and Pricing
methods.
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